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Finding the Balance…One Baby Step at a Time 

http://twitter.com/kitchenstew
http://www.facebook.com/KitchenStewardship


Stats at a Glance 
 

As of August 2013, Kitchen Stewardship’s Google page rank is 5 and the Alexa ranking has been under 100,000 
since spring 2010, currently at 67,000. 
 
 

 

 

(based on third quarter 2013 statistics as reported by Google Analytics) 

 
Along with visitors to the site, Kitchen Stewardship connects with our audience in a number of ways. Readers can 
subscribe to posts via email or an RSS reader (one major reason why an in-post mention is invaluable for reaching 
the entire audience), get links to posts via Twitter, and interact as a community on Facebook. 
 

RSS and Email Subscribers: 18,000   Facebook Fans: 27,000   Twitter Followers: 7,700   

Pinterest Followers: 7,000 Google + Followers: 976 

 

Daily Reach of over 60,000* 

 

      Over 7.2 million pageviews total 

  

 

 

 

*includes unique website visitors, RSS and Email subscribers, Facebook Fans, Google +, Pinterest and Twitter Followers 

270,000 
450,000 

Average Monthly Unique Visitors (actual number of different people on site) 

Average Monthly Website Pageviews (total number of times the site is seen) 



About KitchenStewardship.com 
 

The Author 

Katie Kimball, owner and editor of Kitchen Stewardship, writes from Michigan where she spends 

an awful lot of time in the kitchen striving to feed her family healthy, nourishing foods. She is a 

teacher by education, a mother by vocation, and a foodie by passion. She has embraced her 

writing and cooking talents within the art form of the blog since February 2009 while capturing the marketing power 

of social media via Twitter and Facebook. With well over 1,500 posts and 60,000 comments on Kitchen 

Stewardship, your company will be joining a legacy of real food information and a treasure trove of family-favorite 

recipes. Katie is also a brand ambassador for Attune Foods, where she has led Twitter parties to “trending” multiple 

times and helps to market real foods in an engaging way.          

 

Our Mission                 

 

Kitchen Stewardship is dedicated to helping people balance four tension-filled areas: 

nutrition, environmentalism, time and money management. 
 

Through simple weekly challenges, thousands of readers take baby steps to improvement while not stressing out. 

We see working in our kitchens, like everything we do, as an opportunity to love God and serve our families. 

 

 

 

http://www.attunefoods.com/


Our Advertising Options 
Click the different options for more information  

 
Integrated Campaign 
Create your own combination of advertising across all streams of social media 

 

Visual Advertising 
Consistent exposure all month in the sidebar 

 

Giveaways 
Targeted traffic delivered directly to your door 

 

Post Sponsorship 
Get your brand in front of all the readers 

 

Newsletter Sponsorship 
Reach into the inboxes of interested people twice a month 

 

Social Media Sponsorship 
Interact with a community of interested people on Facebook, Pinterest or Twitter 
 

 



Integrated Campaign 
After discussing your company’s current marketing goals, we can design a campaign to promote a product, 
company or promotion via multiple streams of social media, including Facebook, Pinterest, Twitter and the blog.  
                  
 

 Choose two of the following 
o Sponsored Post, such as: 

 Sponsored Monday Mission (our blog is organized around a weekly challenge to improve 
one's nutrition or care for the environment. Here are some examples of sponsored Monday Missions: Incorporate 
Nutrient Dense Foods and Examine your Cutting Board) 

 Sponsored Food for Thought (informational research piece like this one on salt) 
 Recipe (your product would be featured in the recipe with a promo box below) 
 Tip post like The Gift of a Meal. 

o Exclusive Giveaway Post 
o Sponsorship of two newsletters 
o Sponsored Pinterest Board with 3 pins a week & two Facebook promos of the pin board 

 Sidebar ad for 1 month with additional complimentary mention in a post 
 7 tweets 
 3 Facebook mentions 
 Campaign Evaluation with statistics and reader interaction examples at the close of the campaign 

 
If a sponsor would like to choose more than two of the listed options, additional choices can be added for $150 each 
Note: Custom recipe development with your product is an additional $100. 

 

 

 

This Facebook update as part of an integrated campaign sent 

over 100 clicks to the sponsor's site and had 10 comments, 

including TWO readers who purchased the product for the 1st time. 

http://www.kitchenstewardship.com/2013/01/14/back-to-basics-baby-step-monday-mission-no-2-using-meal-planning-to-incorporate-nu
http://www.kitchenstewardship.com/2013/01/14/back-to-basics-baby-step-monday-mission-no-2-using-meal-planning-to-incorporate-nu
http://www.kitchenstewardship.com/2012/09/17/monday-mission-examine-your-cutting-board/
http://www.kitchenstewardship.com/2011/03/04/food-for-thought-is-there-such-thing-as-healthy-salt/
http://www.kitchenstewardship.com/2011/07/19/eat-well-spend-less-the-gift-of-a-meal/


 Visual Advertising 
 
 

 
 
 

3 months:  

A 125x125 image includes one 
complimentary mention within a post 
during the month. Each company also may 
choose their “hover text” – a sentence that 
readers see when their mouse touches the 
ad without clicking. Only six spots are 
available each month. Discounts offered for 
multiple month payments.  

 
 
 
 
 

 
 
Rate is ~$1/CPM, calculated quarterly. No refunds.  
 

 
Discount Pricing  
 
   :   

 
 
 

 

3 months: $875 (saves $175) 3 months + giveaway package: $1025 (saves $225) 6 months: $1750 (saves $350) 
 



 Giveaways 
 

A blog giveaway is a great opportunity to generate buzz about a brand or product and have a 
targeted audience delivered literally to your doorstep. Giveaways receive an average of 
480 people entering, depending on the prize and value, with the most successful giveaway 
hitting 940 individual entrants and thousands of total entries. 
 

FAQs 
1. What does our company receive if we sponsor a giveaway? 

 Required visit to your site by all entrants 
 Extra entries for following you on Facebook, Pinterest or Twitter or signing 

up for your company newsletter or blog 
2. How many people click through? When a 0.1% click through rate is generally 

seen as “good”, the 10+% CTR you’ll get with a giveaway is worth its weight in 
words, if not dollars. 

3. Why are giveaways paid advertising? The administrative time to run a 
giveaway at this size is considerable, and a giveaway is genuine advertising for the company and is treated as such. 

4. Will we know what people think? Because I use a survey form for entries, I can provide a document with the answers to the 
mandatory question to your company. Bonus market research on what people are thinking when they visit your site! 

 
 

 

 

 

 

 

 

Giveaway Policy 

 A product for review is required. Review samples will not be returned. Please mail to: Katie Kimball, 8566 
Woodruff Dr. SW, Byron Center, MI 49315 

 A similar item as a giveaway prize must be offered and sent directly to the winner from the sponsor. 
 Reviews are very thorough and readers often comment on that and their trust in the writer. In that light, reviews 

are honest and there is no expectation of a positive review. The review is nearly always separate from the 
giveaway post to remain authentic with my readers.   

 Appropriate items may include: food samples of nutritious, “real food”, kitchen items, or “green” cleaning or other 
sustainable products. Most processed foods or fad items would likely not work for me or my audience. 
 

I've worked with many sites much larger 
than my own in both pageviews and 
subscribers, and while they're getting less 
than 100 unique people entering a 
giveaway, mine consistently attract 2-4 
times as many. KS readers are engaged 
and interested in what is going on at the 
site.   -- Katie Kimball 

http://www.kitchenstewardship.com/2011/05/25/time-to-win-a-royal-berkey-giveaway-283-value/


Post Sponsorship 
 

A sponsored post is a great way to promote brand recognition and get traffic flowing to your 
website. Sponsored posts at Kitchen Stewardship aren’t like infomercials or advertorials. Authentic 
content is of the utmost importance here at KS. Sponsoring an authentic post with a spotlight on 
your product and/or company yields a greater chance of that post getting shared via social media 
and increasing your reach. 
 

Examples of Sponsored Posts: 
 

 Attune Foods  
 Plan to Eat 
 Plant Therapy Essential Oils 

 Redmond Trading 

 VanZeek 

 Wise Choice Market 
 
 

 

 

 

 

A link within a post is effective advertising because: 
 Email and RSS feed subscribers will see the link. 
 Readers are used to clicking on in-post links for more information, even those who use an ad blocker or are 

just accustomed to ignoring visual ads. 
 Sponsored post links remain live on the site for a very long time, continuing the advertising investment far  

beyond the month. 

 
“Thanks for this article. I like how much information you put into your “sponsored” posts. I have come to know   
  that I can trust your opinion. I think I will try the chocolate bars soon.”  

- From THIS POST that received over 4,000 views in less than a week and over 800 clicks to the 
sponsor or product on Amazon.  

http://www.kitchenstewardship.com/2012/06/21/are-your-supplements-turning-into-deadly-pathogens-in-the-gut/
http://www.kitchenstewardship.com/2012/06/05/introducing-the-plan-to-eat-kitchen-stewardship-group/
http://www.kitchenstewardship.com/2013/06/20/is-lavender-just-a-pretty-smell-or-something-more/#more-18698
http://www.kitchenstewardship.com/2013/05/24/how-to-replenish-your-energy-after-a-workout-recipe-kimballs-coffee-protein-blast-
http://www.kitchenstewardship.com/2013/09/05/its-not-fair-we-all-should-complain-about-chocolate/
http://www.kitchenstewardship.com/2012/07/17/eat-well-spend-less-by-fermenting-your-own-vegetables-a-kimchi-recipe/
http://www.kitchenstewardship.com/2012/06/21/are-your-supplements-turning-into-deadly-pathogens-in-the-gut/#comment-287751


Newsletter Sponsorship 
 

The Kitchen Stewardship Monthly Newsletter has over 8,600 subscribers. Because it only hits  

their inboxes twice a month, many do open and read it. I always provide new and exclusive 

content within and a freebie just for signing up. Four sponsors can be featured at one time with a 

visual image ad at the bottom of the newsletter (125x125 or 468x60).   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Exclusive sponsorship includes a blurb about your company and/or product and is  



Social Media Sponsorship: a la carte 
With over 24,000 followers  

$20 each and 6 for $100 

 

over 7,500 followers 

$5 each and 6 for $25 

 

over 4,900 followers 

$50 sponsored pin board + $10 a pin or 12 for $100 (3 per week for a month)  

  

 

We worked with Plan To Eat to create a campaign that highlighted the meals that they can provide for our readers 

through their Menu Planner and Grocery List Software. The PinBoard was also promoted via other forms of social 

media and a visual ad as part of an integrated campaign.  

 

During the summer of 2013 we partnered with 

Mighty Nest to create a PinBoard featuring some of 

our favorite popsicle recipes. This board went along 

with a giveaway that Mighty Nest did for popsicle 

molds that they sell on their site. Mighty Nest was 

able to reach hundreds of readers through various 

streams of social media.  

“Wow, what a response! I'm going to have you 
write all of my FB posts from now on. We just 
jumped up 58 likes in the last hour and have 
had 50 people register for the webinar.” 

- Christy of Modern Wellness after one 
sponsored FB update and tweet 

http://www.kitchenstewardship.com/2013/07/30/real-food-meal-planning-inspiration-do-you-need-a-nudge/
http://mightynest.com/
http://pinterest.com/kitchenstew/real-food-popsicles-for-summer/
http://www.kitchenstewardship.com/2013/06/28/get-frozen-and-have-fun-with-mighty-nest-this-summer-giveaway/


Why Advertise With a Blog? 
 

Blog advertising is unlike any other traditional marketing because social media is the new paradigm for 

information sharing. It’s all too easy to recycle the daily newspaper before even opening it; DVRs have rendered 

television commercials much less effective; and who’s to say how many people actually look at a billboard on the 
highway? Print advertising is on its way out, but blog advertising is stepping up. 

 

Blogs are a valuable advertising vehicle because readers, looking for relevance to daily life, care about what authors 

are saying. Kitchen Stewardship has a loyal audience who trust our product recommendations and reviews. In the 

digital age, blogs and social media are beginning to replace tea parties and bridge clubs, and KS readers are 

highly engaged. Each week at least one post collects over 50 comments.  

 

In a 2012 reader survey, 90% of readers were influenced to try a product of business as a result of hearing 

about it at Kitchen Stewardship, and nearly 20% actually begin with KS when looking for information on a 

product. More details available upon request per reader survey with 782 responses. 

 

 

 

 

 

 

 

 

 “Thank you for your wonderful posts. I really learn so much. It’s a nice break in 
the day to read them. And I totally follow the companies you recommend – 
there is much power with a blogger.”       

           – from a reader 

 “Your blog is a modern chat across the backyard fence, and I truly appreciate 
your sharing all your research with us ladies trying to feed our families the best 
way.”  
           – from a reader 



Satisfied Sponsors 
 

 

 

 

 

 

 

 

 
 
 



Interested? Contact Information 
 

We are happy to work with you to help you reach your marketing goals.  

Please contact us to begin putting together your personalized campaign. 

 

Katie Kimball – Owner           
katie@kitchenstewardship.com       

616-583-1871 
 
 
Katy Travis – Ad Manager 

ads@kitchenstewardship.com 
 

 

 

 

 

 

file:///C:/Users/katyt_000/Documents/Kitchen%20Stewardship/katie@kitchenstewardship.com
mailto:ads@kitchenstewardship.com

